ODENSE CASE

Change the behaviour of schoolchildren



The Problem

“We need to create a deep awareness of 13 years old
schoolchildren regarding the use of energy in order to
create sustainable change in the children’s behaviour.”



Our Vision

“By targeting the young generation with an exciting
learning app we will create sustainable savings of energy
costs - first in Odense, then in the world.”
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The Business Model

e developed and maintained by our team
e participation in the savings in energy costs
e 60% of earnings go back go back into product investment

e (Odense is test grounds. High potential to spread all over
Denmark and abroad.



Why Us?

e New approach to saving energy costs.
e Targeting “Children” as fundament for a sustainable future
e Growing potential

e Sustainable change of municipalities



